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Pre-Production Skills

What Are Pre-Production Skills?
Pre-production skills refer to the planning 
and preparation activities that take place 
before a project is started. These skills are 
essential for creating organized, effective, 
and successful projects.
•Key Elements of Pre-Production:

• Visualisation Diagrams: Diagrams 
used to visualize the design and 
layout of a project before it 
begins.

• Target Audience: The group of 
people a product, service, or 
project is aimed at. Understanding 
the target audience helps in 
designing a project that meets 
their needs and interests.

Visualisation Diagrams

Purpose of Visualisation Diagrams:
•To map out the design layout.
•To highlight key features and elements.
•To plan the colour scheme, font style, and 
other aesthetic elements.
Types of Visualisation Diagrams:
•Storyboards: Often used in film and animation 
to show scenes in sequence.
•Mood boards: Used to collect ideas and 
inspirations for the style and tone of the 
project.
•Wireframes: Basic outlines of websites or apps 
showing the structure and layout.

•Key Features to Include:
• Design/Structure: Layout of the 

product or design elements.
• Colors and Fonts: Planning the visual 

style and aesthetic.
• Placement: Where each element will 

be placed in the design.

Target Audience

What is a Target Audience?
The target audience is the group of people for 
whom a product or service is intended. Knowing 
your audience helps you design something they 
will find appealing and useful.
•How to Identify the Target Audience:

• Demographics: Age, gender, income, 
education, etc.

• Psychographics: Interests, hobbies, 
values, and lifestyle choices.

• Geographics: Where the audience lives 
(city, country, climate).

•Why Understanding the Target Audience is 
Important:

• Designing for Their Needs: Ensures that 
the project appeals to the right people.

• Improving Engagement: Increases the 
likelihood that the audience will connect 
with and use the product.

• Effective Communication: Helps create 
messages that resonate with the target 
group.
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